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WHILE NOT ENOUGH GOES TO PROVIDING < OLDER ADULTS in Jordan, Germany, the
SERVICES OR MAKING CHANGE HAPPEN. U.S. and Canada particularly agree that

not enough of nonprofits’ budgets goes
to making change happen.
) MOVE TOO SLOWLY
DO NOT ALLOW INDIVIDUALS

il

- 40% 41% 55% 58%
: U.S.

JORDAN GERMANY CANADA

..................................................................................................

.....

Glohally, adults

with the three attributes or
strengths of nonprofit organizations
presented than the three NEGATIVE
attributes or weaknesses presented.
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Note: Data for each individual country is representative of that country. The “Average Result” is the arithmetic average
across all 8 countries. This measure does not account for differences in population size and thus is not representative.




